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34

median age

52/48

male/female

91%

visit Wallpaper.com

74%

live in cities

52%

have been reading for over s years

$108,000

average salary

67%
employed within the
creative industries

29%

own their own company

87%

are university graduates

47%

own more than one property

London HQ_
Global contributors
Readers in 100 countries

Mission: to inspire the influential

Global circulation
of 100,213 BPA July 2019

International distribution
30% UK 30% US

30% Europe 10% Rest of world

Audience Profile

International, intelligent and
influential, Wallpaper™ is the
world’s most important design

and lifestyle magazine brand. Since
1996, Wallpaper™ has attracted a
sophisticated global audience by
constantly pushing into new creative
territories and ensuring that its
coverage of everything from
architecture to motoring, fashion
to travel, interiors to jewellery
remains unrivalled.

Wallpaper® readers are voracious,
educated and discerning consumers
with tremendous spending power.
These affluent young professionals

live and breathe fashion, architecture
and interiors and are often leaders in
these fields. These true aficionados are
passionate about design in all forms
and appreciate genuine luxury in every
part of their lives. Whether searching
for beautiful luggage or a stunning
dining table, they look to Wallpaper™
as the authoritative design and lifestyle
magazine to recommend products
with both style and substance.

Wallpaper*



JANUARY 2020

APRIL2020

Brave New World

Wallpaper™

ENTER >

Wallpaper™

ENTER »

The best design from Australia, Canada,
China, Colombia, Finland & Scotland

wall

FEBRUARY 2020

DESI

wall

MAY 2020

Spirit-elevating arc,
architccrure and cscape

I I “THE STUFF THAT REFINES YOU

. AWARDS

2020

ENTER P

I I “THE STUFF THAT REFINES YOU
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Wallpaper™

MARCH 2020

THE STYLE SPECIAL

Rocket-fuelled retail in China
The'healthy habits

Tea and serenity
Robert Lonqo 3

ENTER B

WaIIpaper

ehitectur Design| Are | Trael Enteraining Beaury & Grooming| Transpore susER o0

20 architecs for 2020
Creative uplift in Quito
High-concepe kitchens
Big-chinking bathrooms

DESIGN
DIRECTORY

A room-by-room guide
to domestic elevation

Wallpaper* 2021
Issue Themes

January: The Next Generation Issue

- Graduate Directory: 21 for 2021 -
design stars of the future
- Fashion: resort collections

February: Design Awards 2021

-Inspiring innovations and
ideas of the year
-Fashion: best of S/Sz1 collections

March: Style Special

- Cover-to-cover fashion for S/Sz1
-Fashion meets design, architecture,
art and beauty

April: Global Interiors

-Sensational spaces and
the finest furniture
-Germany architecture and design
-Jewellery
-Fashion: womenswear S/Sz21

May: The Design Previews Issue

-Products and furniture debuts
-Outdoor furniture

-Watches & jewellery

- Fashion: menswear S/Sz1

June: The Innovation Issue

- Transport, technology and design
-Eyewear
- Fashion: womenswear S/Sz1
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Wallpaper*

INNER VISION

think
imagine
purpose

20 archiceces for 2020
Creative uplife in Quito
High-concepe kicchens
Big-thinking bachrooms

connect
Cnginccr
model

DESIGN
DIRECTI;‘ORY

ENTER »

,,,,,,,,, NoveumR

Wallpaper™ Wallpaper*

NATURAL
SPLENDOUR

ENTER »

Wallpaper* 2021
Issue Themes

July: Architecture & Design Special

- Architects’ Directory:

emerging practices around the world
-Kitchens & bathrooms
- Fashion: pre-fall collections

August: Wallpaper® Re-Made

- Design for a better world.
Re-think, re-imagine, re-connect:
social impact, material innovation
and speculative solutions

September: Style Special

- Cover-to-cover fashion for A/Wz21
-Fashion meets design, architecture,
art and beauty

October: 25th Anniversary Issue

- Wallpaper® marks its quarter century
- Guest editor takeover

-Jewellery

- Fashion: womenswear A/Wai

November: Art Special

-Contract furniture
-Fashion: menswear A/Wai

December: Design & Technology

-Wine & Design
- Watches
-Fashion: womenswear A/Wazr
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ISSUE 2021 ON SALE COPY DEADLINE BOOKING DEADLINE
January 10 December 2020 12 November 2020 o2 November 2020
February 07 January 2021 04 December 2020 27 November 2020
March 11 February 2021 14 January 2021 ol January 2021
April 11 March 2021 1 February 2021 o1 February 2021
May 15 April 2021 16 March 2021 o1 March 2021
June 13 May 2021 15 April 2021 o1 April 2021

July 10 June 2021 12 May 2021 30 April 2021
August 15 July 2021 17 June 2021 03 June 2021
September 12 August 2021 15 July 2021 ot July 2021
October 09 September 2021 12 August 2021 02 August 2021
November o7 October 2021 09 September 2021 31 August 2021
December 11 November 2021 14 October 2021 o1 October 2021

Copy Dates 2021
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EUR PAGE SPREAD
1st spread - €47,328
1st bank - €38,658
1st bank consecutives - €29,376
Contents, masthead, contributors, IBC €24,651 -
Premium 3-page unit, contents, editor’s letter €44,166 -
Premium (first third) + editorial openers €22,488 €34,068
Island €22,488 €34,068
Front half €20,897 €32,028
Run of magazine €18,851 €27,540
Outside back cover €31,620 -
Guaranteed right hand / consecutive / island +15% -
Bound-in inserts from €35 per thousand -
Gatefold available on request -
BESPOKE 2021

Bespoke creative solutions

price on application

Print Rate Card 2021
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Coastal feel: Brazilian designer Jader  Captured movements: Merete In pictures: Design Miami 2015

Almeida brings his furnicure to Miami  Rasmussen presents new bronze

works at Pangolin

Scyle findings:daily  In the fra Newin the W*

14.4m

monthly page impressions

1.7m

monthly unique users

89m

monthly desktop page impressions

863k

monthly desktop unique users

1.2m

monthly tablet page impressions

211k

monthly tablet unique users

4.3m

monthly mobile page impressions

656k

monthly mobile unique users

Wallpaper*

Snow-Kreilich Architects'
shoreline retreat puts Lake
Minnetonka in the frame

A
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Shore thing

Snow-Kreilich Architeets’ cedarclad retreat puts
Lake Minnetonka in the frame

SUBSCRIBE TO WALLPAPER"

Wallpaper*

Save half price on print & iPad editions

This new holiday house by Minneapolis-based Snow Kreilich Architects
balances the quiet and the dramatic. Its stained-cedar skin takes its cue
from the dense woods that surround it, ensuring a calm presence within
the landscape, while its strong composition of two long, overlapping
volumes stretches out dynamically to frame Lake Minnetonka.

Wallpaper* Digital

Wallpaper.com is a fully responsive,
multi-platform digital design bible,
producing trendsetting features
from the worlds of design, interiors,
art, architecture, travel, fashion

and lifestyle. Wallpaper.com prides
itself on providing the user with
up-to-date, fast-paced news, delivered
with stunning photography,
beautiful design and groundbreaking
original video content.

Wallpaper.com offers unique and
innovative features, such as the
Wallpaper* floor plans and virtual
galleries, as well as being a trusted
resource for users through the
Wallpaper.com directories.

Creating provocative content,
Wallpaper.com crosses the boundaries
of digital innovation, integrating
Bespoke partnerships and social
media reach, and enabling the brand
to connect to a global audience

on mulciple levels.

Wallpaper.com continues to grow
the brand through mobile
optimisation, as well as iPhone and
iPad extensions, creating furcher
platforms for our content.
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10% UK
2.1% France
2% Germany

1.8% Italy
1.7% Netherlands
[ 11.4% Other

29%

EUROPE

4% MEA

3% LATAM
2% Australia
9% India
10% Other

43%

NORTH AMERICA

\— 40% US

3% Canada

ﬁ-

28%

REST OF THE WORLD

§,500,00

Wallpaper* global reach
(Source: Google Analytics)

Wallpaper* social media reach

Wallpaper*
Social Media
and Global Reach

The Wallpaper™ social reach has
grown to more than .5 million
followers across our main platforms.
Instagram, Facebook, Twitter

and Pinterest are a core part of our
media offering in terms of how we
communicate brand messages to our
audience, as they offer the highest
levels of engagement and interaction.

Through our Bespoke native
partnerships, we maximise the use of
organic social and, where relevant,
paid social to deliver the maximum
value to brand partners.

As the digital presence of Wallpaper®
magazine, Wallpaper.com provides
global reach across the most
important markets for targeting

an affluent audience.

We are investing significantly in
both our digital editorial output
and innovation in advertising.
This is driving significant growth
across all markets, and reinforces
Wallpaper’s position as the leading
global digital design destination.
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Digital Rate Card 2021

DISPLAY
"A 15% premium will be applied for
Leaderboard €43cpm roadblocking of channels or content
MPU €52cpm
Super MPU €65cpm
Billboard €103cpm
Filmstrip €74cpm
Newsletter €3,000
VIDEO
In read €123cpm
MOBILE
Mobile banner €48cpm
Wallpaper* daily sponsorship €9,600
Interscroller €76cpm
TAKEOVERS
Standard homepage triptych from €8,900
Standard channel triptych from €4,800

Dynamic homepage triptych

from €14,000

Dynamic channel triptych

from €7,200

Expandable triptych

€12,353

Wallpaper*



Bespoke
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Bespoke

Welcome to our creative partnerships division. Working with the best minds in
photography, design, styling and film, our Bespoke content blends cach brand

partner’s unique DNA with Wallpaper’s editorial vision

Wallpaper* Composed

Bespoke is the creative partnerships
division of Wallpaper™. Our Bespoke
clients benefit from having creative
control in an editorial setting.

Each Bespoke project is approached
differently working with the following
formats:

+  Print Bespoke promotions.
Minimum DPS with Wallpaper*

Wallpaper* presents a joyful collaboration created assets
between Veuve Clicquot and Yayoi Kusama

+  Digital Bespoke hubs. Dedicated
branded hub on wallpaper.com/

bespoke with either Wallpaper™
or brand created assets
»  Videos. Produced by Wallpaper®

«  Print supplement sponsorships

+  International events (receptions,

A sense of colour: Fritz Hansen Colour and texture combine in Hublot puts a mechanical spin . . .

and Gt S a6 et skt Lo g o s st e dig parties and panel discussions)
new colours for Arne Jacobsen’s  chair for Fritz Hansen

iconic seating . EXhibitiOnS

+  Social campaigns
Price on application

White label

Wiallpaper® produces white label
Rossana reinvents the Wallpaper™ Composed and Seductive metaluxury: t . .
traditional kitchenisland with  Ballymore create interior Visionnaire continuesits marketlng collateral and art direction
archibectural designs reimaginings forkeyLondon'  sustainable growth

devclopments for some of the world’s leading brands.
Price on application.
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Global HQ_

Managing Director

Malcolm Young
malcolm_young@wallpaper.com
Tel: 44.20 3148 7718

Associate Publisher

Lloyd Lindo
lloyd_lindo@wallpaper.com
Tel: 44.7929 366046

Digital Director

Chris Goh
chris.goh@wallpaper.com
Tel: 44.7946 049436

Bespoke Director

Sarah-Jane Molony
sarah-jane_molony@wallpaper.com
Tel: 44.7930 250331

Senior Account Manager
Tom Hemsley
tom_hemsley@wallpaper.com
Tel: 44.7971 075530

USA

Matt Carroll
North & Warren
Tel: 1.312 420 0663

China

Maggie Li
maggie.li@cesanamedia.cn
Tel: 86.10 6952 1122

Italy

Eleonora Armirotti (Fashion)
eleonora.armirotti@cesanamedia.com

Marcella Biggi (Design)
marcella.biggi@cesanamedia.com

Paolo Mongeri (Corporate)
paolo.mongeri@cesanamedia.com
Tel: 39.02 844 0441

Germany, Austria and
Switzerland

Peter Wolfram
wolfram@wolframwerbung.com
Tel: 49.89 9611 6800

France

Magali Riboud
mriboud@digitandmag.com
Tel: 33.6 1259 28 36

Singapore

Tim Howat
tim.howat@time.com
Tel: 65.6823 6822

UAE

Mamta Pillai
mamta@sasmedia.net
Tel: 971.5035 62723

Contacts
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